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Lesson plan 

Marketing mix 
Luke Perry 

The big picture This lesson will form part of the unit on marketing. This will be an overview 
lesson once students have been taught the seven Ps of marketing. This lesson 
will bring together all the elements they have learnt with the use of the case 
study on pp. 18–19 of the magazine.  

Learning 
objectives 

! Students should be able to demonstrate an understanding of key theory 
(AO1) of product, price, promotion, process, place, people and physical 
environment. 

! Students will be able to apply this theory to a number of business 
scenarios (AO2). 

! Students will develop some evaluative skills (AO4). 

Starter activity  1. Students read the case study on pp. 18–19 of the magazine. 

2. Use previous theory of seven Ps to build up the marketing mix of 
Domino’s Pizza on A3 paper, e.g. identify that it uses cost plus pricing. 

3. By the end of this extended starter task each element should be linked 
to the article and theory of the seven Ps 

Lesson activities 1. Use A3 designs from starter activity. 

2. Now ask students to rank the seven Ps in order of importance. 

3. Teacher to get students to use AO4 skills by justifying why they rank a 
certain element of the mix above another (this activity can be linked to 
evaluation skills and build up technique for essay responses). 

Plenary    Review decisions as a group and discuss. 

Homework task  Set students the following essay question: 

Is the product the most important element of the marketing mix for 
Domino’s Pizza? Justify your decision? (20 marks) 

Assessment 
opportunities 

AO and AO2 are integrated into first student task followed by AO4 in the ranking 
task.  
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