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Practice exam question 

Price and the marketing mix 
Luke Perry 

Sample answer and commentary for the question on p. 7 of the magazine. 

Sample answer  
The marketing mix is the process used by businesses to help attract customers and it includes price, 
product, promotion, process, place, physical environment and people. Price can be considered an 
essential feature of the marketing mix in certain industries such as supermarkets. For a company like 
Morrisons, price may be an important factor due to the squeeze on customer incomes and the 
preference nowadays for discount retailers such as Aldi or Lidl. These supermarkets have lower and 
more competitive prices which attract ever-increasing numbers of customers to their stores. As a 
result companies like Morrisons cut prices to try and compete. It is one of the main criteria for 
customers and price comparisons are common in this industry. However, the importance of price may 
not be the same for all products and industries. For example, a niche market for gluten-free products 
may focus on the taste and quality rather than price, whereas mass produced standard products in 
store need to be cheaper compared to competitors.  

Another factor that may be important to a business’s marketing process is the product. A car company 
may focus more on the product and as long as the price was reasonably competitive it would be 
content. For example, BMW cars are more expensive than a number of its competitors. However, they 
use production methods and materials that cost more to ensure they maintain a high quality image 
targeted at more affluent customers. If the company lost its reputation for quality then sales and in 
particular repeat custom would fall. The price needs to remain competitive but the focus is not to 
undercut competitors. However, the higher quality comes at a premium price. Furthermore, higher 
skilled workers may demand higher pay and therefore overall profits may fall. The extent to which the 
product matters depends on the market. A number of customers might be willing to purchase cheaper 
food products but prefer to focus on quality when buying more expensive items such as cars. 

Another factor that may be important is the process. This is the customer experience and will often 
result in maintaining customer loyalty over a number of years. If a customer is satisfied with the 
product and the experience then they are much more likely to return. The price of the good would be 
secondary to this which would mean it is not the most important point. It is often the case that those 
people going to a restaurant will return because of the experience and not because the meal was 
slightly cheaper. 

In conclusion, I believe that price is not the most important element of the marketing mix for all 
businesses. It is clearly important to offer customers good value otherwise they won’t even try your 
product but in order for them to return you must offer a good product and process. However, in certain 
industries price will be critical as customers clearly prioritise this when purchasing goods or services. 
The true extent of the impact of price therefore is determined by the industry. 
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Examiner comment 
Mark: 19/20 

Student clearly and continually links the response to the key word of ‘price’. The student shows good 
knowledge of marketing strategy and applies well to a range of industries. The strength of the 
response is that the student considers all businesses — it is often the case that students don’t look at 
the exact wording of the question. The student really develops the evaluation to achieve a strong 
result overall.  

This resource is part of BUSINESS REVIEW, a magazine written for A-level students by subject 
experts. To subscribe to the full magazine go to www.hoddereducation.co.uk/businessreview 


