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BUSS4 Section A pre-release 

Research rights and wrongs 
Phil Waterhouse 

How not to analyse 
A simple search on Wikipedia found out this information about Huawei: 

‘Huawei Technologies Co. Ltd. is a Chinese multinational networking and 
telecommunications equipment and services company headquartered in Shenzhen, 
Guangdong. It is the largest telecommunications equipment maker in the world, having 
overtaken Ericsson in 2012.  

Huawei was founded in 1987 by ex-military officer Ren Zhengfei and formed as a private 
company owned by its employees. Its core missions are building telecommunications 
networks; providing operational and consulting services and equipment to enterprises inside 
and outside of China; and manufacturing communications devices for the consumer market. 
Huawei has over 140,000 employees, around 46% of whom are engaged in research and 
development (R&D). It has 20 R&D institutes in a variety of countries and in 2011 invested 
around US$3.74 billion in R&D.  

In 2010, Huawei recorded profit of 23.8 billion CNY (3.7 billion USD). Its products and 
services have been deployed in more than 140 countries and it currently serves 45 of the 
world's 50 largest telecoms operators.’ 

If you were to simply repeat this information in an exam, while it shows that you have 
researched into the topic, there is no evidence of any analysis. 

How to do it better 
What you should be aiming to do is take the basic knowledge and key facts from above and 
turn it into something useful.  

Consider the following: 

‘The mobile phone industry is fast moving and new challengers are emerging all of the time. 
Samsung and HTC were barely known in this market 10 years ago and so while Apple and 
Samsung are the current market leaders, the collapse of Blackberry and Nokia shows that 
businesses that have the innovation and ability to promote their products have the potential 
to be very successful. The fact that just under half the Huawei workforce are involved in R&D 
suggests a long-term commitment to developing its own style of products, rather than the ‘me 
too’ versions they have been known for until now. Consumers, while loyal to a particular 
brand, are likely to switch to brands that showcase the most cutting- edge technology. If a 
company such as Huawei can come up with a product that is technically superior to the 
current models on the market, it is likely to capture more market share and build a reputation 
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that allows the firm to become dominant within the market. The challenge for Huawei will be 
convincing its own domestic market to use home-grown brands rather than the much-desired 
global brands such as Apple.’ 

This is a much stronger paragraph that shows that the student has not only conducted 
independent research, but also looked at how to use it effectively. Therefore, the lesson to 
learn in terms of research is that it is not just about quantity of facts that you produce, it is 
about how you use them. When you are putting together a dossier of information and articles 
to use, I would recommend that you organise your research so that it not only features 
examples that you can use for a particular bullet point, but also notes how you are going to 
turn your examples into a well-developed analytical and applied example. This means that 
you can ‘dial-up’ a case study on request under the pressures of the exam hall and use it to 
showcase your understanding and write a paragraph that is rewarded well by the examiners. 

The other important aspect of the pre-release that you need to be aware of is that examiners 
treat Section A and Section B as separate entities. What this means is that, if you were to 
repeat an example from the Section A pre-release in Section B, this would not be counted 
against you. Researching examples in depth throughout your A2 studies will help you 
develop a deeper interest and greater aptitude for the subject. 

This resource is part of BUSINESS REVIEW, a magazine written for A-level students by 
subject experts. To subscribe to the full magazine go to 
www.hoddereducation.co.uk/businessreview 


