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Student notes 

Seven tips for the BUSS4 
pre-release 
Phil Waterhouse 

There are a lot of new key terms and concepts to learn in year 13. One of the main 
differences from AS is that the focus is now on large national and multinational businesses, 
meaning you need to be aware of how firms operate in the global marketplace. 

Your knowledge of global business will be crucial to your research for the BUSS4 pre-
release. This year’s theme of China provides a large and varied topic for you to research and 
investigate. You are probably already aware of the growing strength of China in the world 
marketplace and now the challenge is for you to learn about the country in more depth and 
look at how different businesses trade and operate within the Chinese market. 

1 Aim higher 
Given that you have a whole school year to investigate the major issues, your research will 
need to be of a higher standard than in previous BUSS4 papers, where students only had 3–
4 months to look into the pre-release topic. This places you under greater pressure and 
getting the right amount and type of research is crucial. The standard of students’ research 
has declined across the past few BUSS4 papers. Responses that simply describe what is 
going on do not score well. The danger with a topic such as China is that you might only 
learn the general arguments about doing business in China and fail to develop arguments 
that show real insight and evidence of independent research. 

2 Filter your research 
Knowing how to search effectively for the right sort of information is vital. You will not only 
need independent research skills for the BUSS4 exam, but also for higher education and 
adult life. It is important that you learn to filter the information that you gather and are given 
by your teachers — it may seem like all the answers are only a Google search away, but 
when 1,000+ search results come back you need to know what is useful and what is not. 

3 Quality not quantity 
A common question that students ask about the pre-release theme is: ‘what is the minimum 
number of businesses that we need to research?’ This is the wrong attitude to adopt, 
especially when your standard of research will need to be so much higher this year. The 
questions you should be asking yourself are ‘what research will make me stand out from the 
other students?’ and ‘which examples will be seen as “Good” application?’ 
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4 Find unique examples 
I can confidently predict that examiners will be reading lots of answers featuring Apple 
products being produced in China by Foxcom, as well as Nike and Primark products being 
made in China. While these common examples can be used effectively, they do not 
showcase a student’s substantial independent research. 

In contrast, you might use the example of A. Perry Hinges, the UK’s largest distributor of 
hinges, which has benefited from both production of hinges in China and selling them in the 
Chinese market, as the construction boom has led to an increase in demand for hinges. This 
has offset the reduction in demand in the UK as house building slowed down since 2008. 

This unique example is arguably more interesting for the examiner to read and shows that 
you have thought about a company that has benefited from China in terms of both production 
and sales. 

5 Add context 
This year’s pre-release theme is arguably more challenging and broader than previous 
themes. China is not only a huge country with a massive population, it is also one of the least 
understood countries. There are many books about China’s economic growth over the last 
30 years and its move towards a more capitalist society. You would be well advised to look 
into this history and learn how the Chinese government has achieved this economic growth. 

Also, while most Western countries have been affected by the global credit crunch, the 
Chinese economy has remained strong. This is important to the future shape of the global 
marketplace, which should make this pre-release both pertinent and interesting to study. 

6 Producing, selling and competing 
There are many strands to the pre-release. It is not just about producing in China, it is also 
about selling and how firms can compete both in China and against Chinese firms in their 
domestic markets. On YouTube you can find a clip of the Top Gear China special examining 
the demand for Western brands and the lax attitude towards copyright in China. 

The ability of Chinese companies to produce replica copies of items is clearly a threat to 
established brands and could change many markets. For example, while the build quality of 
Chinese cars is often not up to the standard of Western producers, the costs are 
substantially less. The growth of the Japanese car industry since the 1960s and, more 
recently, the change in perception of the Skoda brand show that it does not take long to turn 
a product of questionable quality into one of the best on the market. 

7 Resources to start with 
Chinese firms such as Lenovo and Huawei are already beginning to position themselves in 
the global market. Spend 30 minutes researching these companies, as they will give you 
your first two ‘Good’ examples of businesses. Also, look at the BUSINESS REVIEW Online 
Archive for articles about China as a whole and the businesses that operate there. The 
forthcoming issue (Vol. 20, No. 2) features a fantastic column by Ian Marcousé on how you 
can turn a ‘Good’ business example into application marks.  


