
 

Hodder & Stoughton © 2022 www.hoddereducation.co.uk/politicsreview 

 

www.hoddereducation.co.uk/politicsreview 

Volume 31, issue 3, February 2022 

UK politics 

Essay on the role of the media in 
voting behaviour 
This article uses information from ‘The influence of the media in UK politics’ by Alex Alcoe  
(pp. 7–9) to discuss how to plan and write an answer to the following Edexcel-style question on 
the topic: 

‘Evaluate the view that the media is influential in deciding election outcomes’. 

Planning 
What is your line of argument? 
Decide this before you start. Either: 

• The media has a growing and significant influence on the outcome of elections. Undecided voters 
will use different forms of media to help them decide which party to choose. 

Or: 

• The media has a limited impact on the outcome of elections. Only some ‘floating’ voters are 
influenced. The media simply acts as an ‘echo chamber’ — people pick the forms of media that 
they know will match their existing views. 

Supporting evidence and arguments that you could use from the article 
Evidence that suggests that the media influences the outcome of elections: 

• Newspapers may have influenced the outcome of the Brexit referendum 2016. The Leave 
campaign was supported by most newspapers. 

• The broadcast media is trusted by the public as it is legally impartial. This may make it more likely 
to influence voting. For example, the party leader election debates changed public perceptions of 
leaders Nick Clegg and Gordon Brown in 2010. Boris Johnson tried to avoid taking part in such 
debates in 2019, showing that he thought they could be influential and therefore it was safer to 
avoid them. 

• Young people increasingly get their news from social media platforms. This was shown in 2017 
when Labour used social media effectively to gain support from younger voters. 
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Evidence that suggests that the media does not influence the outcome of elections: 

• Newspapers have a declining readership, so are increasingly irrelevant and therefore less likely to 
influence voting. 

• Broadcast media is not likely to influence voting as broadcasters have a legal obligation to be 
impartial. 

• Social media is less significant an influence on older people, who are much more likely to vote 
than the younger generation. 

Useful evidence from general election case studies 
1997 

The Labour Party was careful with its media image and saw this as an essential part of its campaign. 
Tony Blair met media mogul Rupert Murdoch and convinced him to switch the allegiance of the Sun 
newspaper (which had a huge readership) to Labour. The campaign itself focused on the personality 
of Blair rather than the party as a whole. There was a strong focus on ‘New’ rather than ‘Old’ Labour. 
This shows that newspapers can influence the outcome of elections, by encouraging their readers to 
vote in a certain way. 

2010 

Most newspapers were pro-Conservative in 2010. David Cameron focused on creating the image of a 
new and modern Conservative Party that could be trusted with the economy, in contrast to the 
discredited government of Gordon Brown. This shows that a focus on the personality and style of a 
leader can influence the outcome of an election. 

2017 

During this election, the Labour Party used social media platforms such as Twitter to encourage and 
inspire young people to vote. This was effective, as 60% of those aged 18–24 voted Labour. All 
parties spent a much larger amount of money advertising on social media. 

2019 

Social media was much less important than it had been in 2017, although the Conservative Party did 
use Facebook effectively in marginal seats. This shows that social media may not be hugely influential 
on the outcome of elections.  

Writing the essay 
It is essential to have a clear line of argument (AO3) running through your essay, which should be 
evident in every paragraph. There also needs to be a debate (point/counterpoint) within each 
paragraph. Aim for three paragraphs plus the introduction and conclusion. 

Sample introduction 
As citizens we learn about politics and government from television, radio, newspapers and social 
media, so the media must have some impact on how we vote. Although it can be argued that floating 
voters are particularly influenced by the media, and social media is increasingly important, a stronger 
argument is that the media actually has little influence on voting behaviour and simply reflects our 
existing views. 
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Sample paragraph 1 
Argument: It can be argued that newspapers are very important in winning elections. Political parties 
are keen to convince newspapers to back them. For older voters, who are more likely to vote than the 
young, newspapers are still widely read and they have adapted to the online world. 
Supporting evidence: In 1997, Tony Blair convinced Rupert Murdoch to switch allegiance to Labour, 
showing how important he felt that the Sun newspaper was.  
Counter-argument: However, a more convincing argument is that newspapers simply reflect the 
existing views of the readers and follow them rather than influencing them. Despite their online 
presence, young people do not get their news from newspapers and newspapers have a declining 
readership. Most people who do read newspapers choose the one that most reflects their existing 
views, rather than the other way round. 
Supporting evidence: Newspapers were, in general, highly critical and dismissive of Jeremy Corbyn 
in 2017, yet he nearly won the election. 
AO3 judgement: This shows that newspapers do not have a real or significant influence on voting 
behaviour. 

Plan for paragraph 2 
Argument: Broadcast media is arguably an important influence on the outcome of elections as it is 
trusted by voters to be impartial and fair. Since 2010 there have been live televised debates between 
leaders, and these attract millions of viewers. 
Counter-argument: A stronger argument is that broadcast media is not a major influence on the 
outcome of elections. Young voters do not generally get their news from such sources and instead use 
social media. 

Plan for paragraph 3 
Argument: Social media is an important influence on the outcome of general elections as it is used by 
young voters to access political information. Political parties now spend a lot more money than they 
used to on social media campaigns, which shows how significant this form of media now is. 
Counter-argument: However, a more convincing argument is that social media is generally used by 
people to share views that they hold — an ‘echo chamber’ rather than a way to engage in debates and 
look at different views. 

Student task 
Complete this essay. 

1. Add supporting evidence to paragraphs 2 and 3. 

2. Add an AO3 judgement to paragraphs 2 and 3. 

3. Write a conclusion, bringing the three judgements together. 
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