
FO
TO

LI
A

reviewreview
December 2012

Revisiting the 
China vs USA 

debate

Paul Hoang examines the debate about 
the world’s largest economy and looks 
at how Disney has diversified its product 
portfolio

The Organisation for Economic Cooperation and 
Development (OECD) has predicted, based on 
current economic data and trends, that China 

will overtake the USA as the world’s largest economy 
within 4 years. In 2013, China’s GDP will be larger than 
all of the Eurozone economies put together, and the 
International Monetary Fund (IMF) expects China’s 
GDP to be almost double that of the USA by 2030.

OECD data suggests that China will account for 
28% of global output by 2030, compared to the USA’s 
23% today. While US companies continue to dominate 
much of the global economy, the likes of China Mobile, 

Alibaba.com and Lenovo have already become market 
leaders in their respective industries. However, there 
are still some stumbling blocks for companies looking 
to do business in China (Box 1). 

Business Review, Vol. 19, No. 3 will examine the 
China vs USA debate in great depth, with Ian Marcousé 
asking what China might be like in 2020. Dan Corby 
also argues that there is a lot more to come from the 
USA.

Questions
1 To what extent is gross domestic product (GDP) 

a true measure of the standards of living in 
China compared to the USA?

2 Discuss the view that the enforcement of 
intellectual property rights is essential for the 
economic growth of a country.



Further reading
Watch this short YouTube clip to see what the  
OECD predicts the world will look like in 2060:  
www.tinyurl.com/cnrl97q

Read Business Review, Vol. 19, No. 2, pp. 28–29 to find 
out about Jack Ma, a Chinese self-made billionaire 
who founded the world’s largest e-commerce 
business.
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Walt Disney meets Star Wars
The Walt Disney Company is the world’s largest 
entertainment business. As part of its ongoing growth 
strategy, it bought Lucasfilm, which owns the Star Wars 
franchise, for £2.7 billion in October 2012.

Box 1 Property wrongs
The lack of protection for intellectual property 
rights, such as brand names, is still a major barrier 
for Western firms looking to do business in China.
Many Chinese companies have similar names to 
their Western counterparts, or base their products 
closely on Western originals. Some particularly 
blatant examples are:
•	 Shuanghuan’s sports utility vehicle, the CEO, is 

a direct replica of BMW’s X5 model.
•	 Chinese companies have also caused a stir in 

Japan, with brand names such as JNV, SQNY 
and Rasonic appearing in the electronics 
industry (compare with the better-established 
Japanese brands JVC, Sony and Panasonic).

•	 Beijing retailer WuMart is the largest 
supermarket chain in the capital, much to the 
dismay of the USA’s Walmart.

•	 Chinese mobile phones include the Redberry, 
the LePhone and the OPhone.

•	 Other examples of similarly named companies 
are KFG (KFC), Parada (Prada) and Pizza Huh 
(Pizza Hut).

Questions
1 Define the term ‘franchise’.
2 Evaluate Disney’s decision to acquire Lucasfilm.

Box 2 Disney’s portfolio
•	 ABC (broadcast television network)
•	 Disney Cruise Line (worldwide cruise operator)
•	 ESPN (cable television network)
•	 Marvel (entertainment company, most famous 

for its comics). Marvel generated $6 billion in 
licensing fees for Disney in 2011. The Avengers 
movie grossed more than $200 million in its 
first week.

•	 Pixar Animation Studios (digital film studio) 
Touchstone Pictures (film production company)

The Star Wars franchise has earned an estimated 
£20.35 billion during its 36-year history. With Disney’s 
financial power behind its latest acquisition, the 
company is set to increase the revenue earned through 
its vast and ever-expanding licensing department. 
Disney has recently acquired a number of high-profile 
entertainment businesses, including Pixar (2006) and 
Marvel Entertainment (2009), and these have helped 
it to develop a profitable and diverse portfolio (Box 2).

Some Star Wars fans were not impressed with 
the idea of Mickey and Minnie Mouse dressed as 
Luke Skywalker and Princess Leia (and Goofy as a 
Stormtrooper), but Disney is pushing on with its plans 
to develop the series. George Lucas will stay on as a 
creative consultant and Disney has announced plans 
to extend the Star Wars product life cycle by releasing 
a seventh film in 2015, with two further movies after 
that and the possibility of further sequels every 2 years.

mailto:magazines%40philipallan.co.uk?subject=Business%20e-review
www.philipallan.co.uk/magazines
http://www.philipallan.co.uk/magazines

