
In the battle for Christmas 
sales, companies are making 
increasing use of attention-
grabbing products and 
advertising. Paul Hoang 
examines the most striking 
examples and asks what’s  
next for Apple after the  
death of Steve Jobs

From Barbie to Benetton
With the commercialisation of the Christmas season 
in full swing, the world’s largest toy maker, Mattel, 
has launched a line of Barbie dolls that feature tattoos.  
Whether this was a deliberate shock tactic used by 
Mattel’s marketers remains unknown, but it has 
outraged parents across the globe. For more information 
on ethical business behaviour, see D. R. Myddelton’s 
article on pp. 29–31 of the November 2011 Business 
Review. At least Mattel executives will be happy that 
they have secured a deal to buy HIT Entertainment, 
owner of Thomas the Tank Engine and other popular 
children’s brands, for $680 million (£425 million).

Another company that has caused controversy 
over its marketing is Italian clothing retailer Benetton. 
Its latest marketing campaign — titled ‘Unhate’ — 
features fake images of many of the world’s political 
leaders, such as US President Barack Obama and 

Chinese President Hu Jintao, embracing and sharing a 
kiss. Benetton is well-known for its use of shock tactics.

The business world
Severe flooding in Bangkok, Thailand brought the 
nation to a standstill. Japanese electronics giant Sony, 
which has three production units in Thailand, was 
forced to delay the launch of its NEX-7 and Reflex Alpha 
65 cameras, showing the impacts of globalisation. The 
flooding also contributed to the 32% drop in Toyota’s 
quarterly profits. The world’s largest carmaker has 
several production units in Thailand.

India and China continue to power ahead in the 
race to overtake the USA as the world’s largest economy. 
India became the world’s first country to launch cash 
machines that dispense diamonds as well as gold and 
silver coins, and Baidu, Chinese’s equivalent of Google, 
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saw its third-quarter profits surge by 80%. However, 
food price inflation of around 12% is likely to hamper 
China’s rate of economic growth.

However, it’s not all doom and gloom for 
the Americans, as Boeing launched its new 787 
Dreamliner, with Japan’s All Nippon Airways being the 
first customer to receive the super-jumbo. Boeing also 
received two huge orders from Dubai-based Emirates 
Airlines for 50 new 777 aircraft and from Indonesia’s 
Lion Air for 230 short-haul 737 planes in deals worth 
$18 billion and $21.7 billion respectively, the two 
largest orders in the company’s history.

Australia’s national airline, Qantas, faced huge 
disruptions to its services as staff went on strike last 
month. The airline reported that the labour strikes 
cost the company AU$15 million per week (almost 
£2 million each day).

Steve Jobs and Apple
On 5 October 2011, Steve Jobs, described by the media 
as the most innovative entrepreneur of recent times, 
passed away. The co-founder of Apple was undoubtedly 
a great entrepreneur. Jobs, who was adopted from 
birth and never completed university, built a business 
empire that changed the personal and business lives of 
hundreds of millions of people on the planet.  

When Jobs and his two business partners floated 
Apple shares on the stock market in December 1980, 
the initial public offer price was $3.59. By 20 September 
2011 the share price was $413.45, an increase of over 
11,416%. Few people would argue that he failed to 
achieve his vision of wanting to ‘make a dent in the 
universe’.

Tim Cook, Apple’s new CEO, faces a tough job 
in maintaining Apple’s dominant market position.  

Samsung has recently overtaken Apple in the 
smartphone market to become the top-selling brand 
in the industry. The November 2011 issue of  Business 
Review features an article on ‘Leading people through 
change’ (pp. 26–27) and it will be exciting to witness 
the changes that Cook has planned for Apple.

The February 2012 issue of Business Review will 
feature a full-length article on the life, successes and 
failures of Steve Jobs.

Debate
1 How do we judge whether an entrepreneur 

is successful?
2 Are entrepreneurs born or made?

Useful sites
A 45-minute high-definition video titled ‘iGenius: 
How Steve Jobs Changed the World’:  
www.vimeo.com/30713092
Visit these websites for some great graphics on Apple 
and Steve Jobs that would work well in a PowerPoint 
presentation or as part of a classroom display:
•	Apple’s share price from 1995 to 2011:  

www.tinyurl.com/7x2nhfw
•	Use this article for teaching value added in 

marketing: www.tinyurl.com/79evjlr
•	An illustrated history of Apple:  

www.tinyurl.com/6r36s7j
•	A great graphic for a classroom display:  

www.tinyurl.com/7bco2bt
•	Steve Jobs’ achievements:  

www.tinyurl.com/7fxn63a

Question
What are the costs and potential benefits of high 
labour turnover in organisations such as schools and 
hospitals?
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