How an A-level Business Teacher uses Business Review
Magazine to teach A level Business effectively

“

My students did very well in the 2018
exams, with most predicted grades
achieved. I find the key to success
is a good balance between subject
knowledge and exam skills. Students
do well with a general understanding of
business terms, together with a good
contextual understanding of how these
apply to specific businesses, markets
and emerging markets.
I use both the online and the hard
copy versions of Business Review as
research tools for the students. Its
use of current business situations to
relate business theory helps students
understand how such issues relate
to A-level Business. The articles help
with areas that students find more
challenging. They are short, succinct
and written in a student- friendly
way. My students particularly like the
puzzles and quizzes, and the graphical
representations of business issues.

“ The articles help with

areas that students find more
challenging. They are short,
succinct and written in a
student- friendly way.

”

For students, the articles provide
another way of understanding business
concepts. There are some topics that
students find tricky, even when they
have been on the syllabus for a long
time, such as supply and demand and
price elasticity. When they might lack
understanding, the articles provide
an alternative way of looking at these
concepts, and I find that helps build
confidence.



“ My students particularly like
the puzzles and quizzes, and
the graphical representations
of business issues.

”

Over time, our college has developed a
practice of creating our own booklets
for the students, not just relying
on textbooks but creating tailored
resources to address topics such as
supply and demand. As they build up
a more sophisticated understanding,
that’s where the magazines come
in, so I might use some content
from a magazine article paired with
our own questions, culminating in
students writing an exam answer that
incorporates details from a magazine
article.
Like most colleges I know, our college
has access to the Hodder Education
eMagazines, and we instruct our
students to look up the magazines
there – when their course starts, I
create a ‘treasure hunt’ for them that
takes them through a process of finding
out where the resources are, including
digital devices.
The magazines really come into
their own around exam time, with
the pre-exam issues providing exam
skills articles and topical examples.
The articles in Business Review give
students a greater range of business
examples to relate their exam answers
to, which is particularly important for
the longer 20-mark questions. The
magazine also provides them with
different ways of developing exam
skills.

See the resources that this A-level Teacher
uses overleaf ►

“ The magazines really come

into their own around exam
time, with the pre-exam issues
providing exam skills articles
and topical examples.

”

Having up-to-date content about
businesses selected by the magazine’s
editors and writers also helps to take
some of the pressure off teachers,
meaning that we might spent less time
in the run-up to the exams researching
companies that are in the news.
Because the exams my students take
are very much based on case studies
of real organisations and we never
know exactly what is going to come
up, the more organisations students
learn about and the more topical the
information is, the easier the students
find it to contextualise their exam
answers.

“

CASE STUDY:

Business review

Business review



What resources does this A-level Teacher use to teach Business?
Business Review Magazine
Exam-ready case studies specially written for students,
explanations of key topics using recent business events,
and expert exam advice, edited by Ian Marcousé and
Phil Waterhouse. Published four times a year, with
additional topical case studies emailed to subscribers.
£36 £40
Only £15 per student subscription
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Business Review Magazine Archive
A subscription to Business Review Magazine Archive can enrich your
students’ knowledge, encourage independent learning and improve
their research skills. The Archive is a searchable database of 25 years’
worth of back issues of Business Review.
Small cohort
Large cohort*

30%
off

£105 £150
£125 £175

Business Review eMagazine
eMagazines are downloadable versions of the magazines purchased
on an individual basis and allocated to students through the
Dynamic Learning platform. Students can download and view their
eMagazine on any device or browser and access their personal copy
on the move. Sign up for a free 7-day trial online.

ss@hoddereducation.co.uk • 01992 468999

Magazine access: £20 per student

How do Review magazine subscriptions work?
21/08/2018 16:22

Subscribe to the print magazine for just £36 (£40) and your students save 60% with an associated subscription, receiving
Sign
their own subscriptions for £15 each. Please contact us for more details.

Try these resources in your school
Did you know that you can take a trial of any of our online A-level Business magazine resources, either for
7 days (eMagazines) or 30 days (online Archives) with no obligation? To find out more:
► Contact our Telesales Manager, Cettina Cross:
Phone: 01992 468999 • Email: Cettina.Cross@hoddereducation.co.uk
► Visit our website www.hoddereducation.co.uk/busreview19 and enter the code WL0008010 to claim
your discount on the print magazine or Archive.
Subscribe to Business Review 2018–19 today – Fill in the order form on page 4 or contact Cettina in our magazines customer service team:

*A small cohort is 26–99 students. A large cohort is 100+ students. All Dynamic Learning resources are subject to VAT.
B Business Review sub.indd 3

www.hoddereducation.co.uk/busreview19

Cettina.Cross@hoddereducation.co.uk • 01992 468999
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