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Answers

Unit R093  Creative iMedia in the media industry

Topic Area 1  The media 
industry 

Test your knowledge 
1 Digital publishing covers a wide range 

of digital media products, whereas the 
internet is the way that the products can be 
distributed.

2 Potentially television (who will broadcast the 
film) and the internet (for distribution using 
streaming services). 

3 Promotion of the film could be included in 
radio (adverts), television (trailers), print 
publishing (magazine adverts), interactive 
media (website for the film) and the internet 
using social media.

Practice questions
1 Any two from:
	digital publishing
	internet
	interactive media.

2 A multiplayer online computer game would be 
a sector of new media.

3 Film, interactive media and television.
4 a  Two from: internet radio / DAB radio / 

smartphone / tablet / computer or laptop.
b Benefits (examples):
	Internet radio allows people anywhere 

to listen (1) with an internet connection 
because not limited by AM/FM broadcast 
range (1).

	DAB radio has additional digital 
information (1) and a display used to 
show the station, artist and song  
name (1).  

	Smartphone is small/compact (1) and 
therefore easier to carry around (1).

	Tablet has a radio app (1) and can 
stream radio programmes  
on-demand (1).

	Computer/laptop uses the internet 
(1) and so the radio programme can 
be listened to almost anywhere in the 
world (1).

5 Production manager
6 Any one from: a web designer is involved 

in the pre-production phase, whilst a web 
developer is involved in the production and 
post production phases.

Topic Area 2  Factors 
influencing product design   

Practice questions
1 Any three of the following:
	advertise/promote
	educate
	entertain
	inform
	influence.
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2 Any two of the following with a suitable explanation such as those provided in the table below: 

Influence Examples

Colour – the purpose of the media will influence 
the choice of colour that you will use in your 
media product.

Advertise – using bold colours and text to ensure the message is clear. 

Inform – for official information media often formal fonts and a more 
simple muted colour scheme can be used. 

Conventions of genre – the purpose of the 
product will indicate the genre. This in turn will 
influence the design of the product.

Educate –  an academic genre will use a more formal and simple layout 
and formal language.

Entertain – the genre of entertainment media will influence the design 
of a product a lot, e.g. a horror film poster will have text styles and 
colour schemes to reflect this genre.

Formal/informal/tone of language – the 
purpose of the media will influence the tone of 
the language used in the media.

Entertain – when using media to entertain it is likely that the tone will 
be informal and relaxed as the information being shared is optional and 
being engaged with at the user’s choice. 

Educate – when using media to educate the tone of language is likely 
to be more formal, as this information is being presented as factually 
accurate and important. The age of the audience being educated will 
also influence this tone.

Positioning of elements – the purpose of the 
media will influence the positioning of different 
elements within the product.

Advertising – in media which is used to advertise a product, the product 
will be placed in a prominent, often central place or towards the 
beginning of the video, to ensure the user’s focus. Other elements are 
extra and positioned in less prominent positions. 

Inform – in media designed to inform, the information will be the 
prominent feature of the product. 

Style of audio representation – when presenting 
media using audio, the style of the product will 
change based on the purpose.  

Inform/educate – audio used to educate or inform is like to have the 
learning or information content clearly explained, with any other audio 
elements distinctly in the background so as not to distract from the key 
message. 

Entertain – when using audio to entertain there are often a collection 
of sound elements combined for the listener’s entertainment and 
interpretation. No one element needs to stand out. 

Style of visual representation – the purpose 
of the media will impact the style of the visual 
representation in the product.

Advertise – media used to advertise will often have a visual style which 
mirrors the house style of the product brand. This can include font 
colour and the structure of the media product. 

Inform – graphics used to inform often follow conventions to ensure 
that the user recognises that form of graphic. Again, this can involve 
the use of colour, fonts and layout as well as other consistent features 
such as consistent use of audio elements. 

3 a Any three of the following:
	Create a comic.
	Topic: odd and even numbers.
	Target audience: 5–7-year-olds.
	Will be launched in libraries.
	Needs to be ready for the start of the 

new school year.
b Any of the following or any other sensible 

suggestion which fits the client brief:

	How many pages would they like the 
comic to be?

	Are there any other details about the 
audience besides age?

	Are there any particular pieces of 
content the client would like included?

	Is there a theme or genre for the comic?
	Are there any other milestones to meet 

in the project besides the final deadline 
of the new school year?
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4 Any three of the following:
	age
	ethnicity
	gender
	interests/lifestyle
	location
	socio-economic.

5 This answer could focus on any of the 
following areas of target audience 
segmentation. There should be two points 
with an explanation of each. Accept any 
reasonable explanation that links to any 
of the outlined areas of target audience 
segmentation. Take care to avoid unhelpful or 
negative stereotypes.
	Age
	Interests/lifestyle
	Location
	Socio-economic

6 Quantitative
7 Examples may include:
	Weather changes, storms, wildfires, 

ice melting or flooding since these can 
represent more severe weather and rising 
temperatures.

	Facial expressions of people considering 
the impact and what it means to them.

	Use of dramatic music to emphasise the 
content.

Topic Area 3  Pre-production 
planning

Test your knowledge
1 Libel. May have to pay damages in 

compensation.

Test your knowledge
2 Copyright free means it can be used without 

obtaining permission or having to pay a fee. 
Royalty free means that once the initial fee or 
permission has been arranged, the work can 
continue to be used without further royalties. 
Royalty free images can still be protected by 
copyright.

3 Risk assessment and recce. Considerations to 
include safe working practices and whether 
any permissions and releases will be needed.

Practice questions
1 a A is a task; B is an activity; C is a 

milestone; D is contingency.
b Make visualisation diagram and Collect 

assets OR Prepare assets and Create draft 
poster OR two from Create final poster and 
Check poster for errors and Export final 
poster.

c 14 June.
2 Ofcom
3 The video will be protected by copyright, which 

means that it cannot be reposted without the 
copyright owner’s permission.
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Topic Area 4  Distribution 
considerations

Test your knowledge 
1 Image pixel 

dimensions
Print size (in) Print size (cm)

600 x 300 2 x 1 5.08 x 2.54

3600 x 2400 12 x 8 30.48 x 20.32

1500 x 1200 5 x 4 12.7 x 10.16

Test your knowledge 
2 Record in 4K because this might be wanted 

at a later date, as long as the video editing 
software supports 4K video. When exporting 
the finished video, select a HD resolution to 
keep the file size down. Video can be rendered 
at a lower resolution but not effectively 
increased.

Practice questions
1 Any of the methods listed in the Student Book 

could be used, with the exception of paper 
based, provided there is a suitable explanation 
as to why this method is chosen. 

 Answers should consider the following points:
	Which distribution methods would be most 

suited to the audience?
	Which distribution methods would best suit 

the animation product which will include 
moving images and sound?

	What assumptions might you need to make 
about the brief to answer the question? For 
example, is the animation to be viewed at 
home or elsewhere?

2 Sharing the file by web would not be the best 
approach as a large-scale printed poster with 
the correct properties to print in full quality, 
such as being at least 300dpi resolution, 
would be a large file, making it very difficult to 
send by email or upload.

3 a 50 fps or 60 fps
b So that the video can be played at a slower 

speed of 25 fps or 30 fps to see the detail in 
the high speed movement.

4 JPG
5 Successive saves likely as indicated by version 

number (1); lossy compression applied each 
time the file is saved (1).


